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Although an enormous amount 

has changed in our commercial 

landscape in the 60 years since 

NZRetail was launched, it is 

great to see that after such a 

long period our magazine has 

an even stronger place in the 

hearts and minds of retailers 

than ever before. Both large and 

small retail business owners and 

managers consider NZRetail 

compelling and useful – in 

a media environment that’s 

more and more cluttered with 

messages across a wide range 

of channels. This magazine is 

delivered into the hands of New 

Zealand’s retail decision-makers.

Reader research conducted  

in 2007 produced the  

following results:  

•	 �81% of readers keep the  

magazine for reference;

•	 �81% read all or most of  

each issue;

•	 �65% spend more than 30  

minutes reading each issue; and

•	 �68% enquired about  

products or services  

featured in the magazine.

Not a  
give-away

One of the key reasons NZRetail 

is so compelling is the quality of 

its editorial. Generally speaking, 

trade magazines are notorious 

for being thinly veiled advertorial 

platforms for advertisers. NZRetail 

is different because its raison 

d’être is to create value for the 

over 5500 members of the New 

Zealand Retailers Association  

(NZRA) whose main objective  

is to ‘promote excellence  

in retailing’. In the last members’ 

survey, the magazine rated  

tops in member benefits  

and received a 94% member 

satisfaction rating – making it  

the second most valuable of  

the services provided  (the first 

being legislative advice).  

In fact, unlike many trade  

magazines, members can choose 

to opt out of their subscription 

and have the subscription fee 

deducted from their annual sub. 

Five members have chosen this 

option to date – yet another 

testimonial to the value of  

the magazine. 

World-class con-
tent

NZRetail continues to be  

recognised alongside the world’s 

best trade magazines having  

won Silver and an honourable 

mention in the 2009 Trade 

Association & Business Publishing 

International Awards. At the  

2009 MPA Awards NZRetail  

was recognised as the Trade 

Professional 2009 Magazine of  

the Year and 2009 Editor of the 

Year for Trudy Cliff.

NZRetail is dedicated to 

providing retail business news, 

trends and developments to  

its readers in a clear and com

prehensive manner. It reinforces 

the New Zealand Retailers  

Association as the leading voice 

representing the interests of all 

retailers countrywide. My goal 

is to listen to the readers and 

produce a must-read magazine 

that is both valued and retained. 

I am committed to delivering 

relevant, topical, educational, 

and engaging content, packaged 

and presented in a style that  

reflects the vibrancy of the  

New Zealand retail industry.

Trudy Cliff 
Managing Editor

SATISFIED 
CUSTOMERS

a simple quarter page advert 
in one issue of NZRetail created 
a greater response than an 
extremely expensive ad 
campaign we ran for one year 
with another publication. 
I now wish I had just run with 
NZRetail, it obviously reaches 

the right people!

Zayne Francis 
Sphere Design Capsule Ltd

Pizazz has advertised in a 
number of magazines over the 
years and I have always 
struggled to confirm whether 
we have captured any business 
from this investment. Our first 
advertisement in NZRetail was in 
December 2006 and only 12 
hours after this issue was 
circulated, we received a phone 
call from a customer who had 
read our advertisement and 
received an order. I can point to 
similar examples after every issue 
in which we have advertised.  
The latest occurred where a 
customer came to our show-
room with a page carrying our 
advertisement ripped from the 
magazine and said ‘I want one of 
these.’   You can’t ask for more 
than that!

Peter Wethey 
Pizazz  

Since February 1948, NZRetail  
has been the voice of and for 
New Zealand’s retailers. 

Talking  
Shop
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EVENTS – What: Where: When

SNIPPETS 

New Zealand Retailers Association 
Members are welcome to direct any 
queries to the Advisory Service on 
freephone 0800 472 472 or email 
advisor@retail.org.nz. Please quote 
your membership number.

ocTobEr 2011 
Public holidays
Hawke’s Bay Anniversary Day is 
observed on Friday 21 October
Labour Day is observed on Monday 
24 October
Marlborough Anniversary Day is 
observed on Monday 31 October
Public holiday entitlements apply.

Fireworks
Fireworks may be displayed for sale 
and sold only for four days prior to  
and including Guy Fawkes Day, i.e. 
Wednesday 2 to Saturday 5 November, 
inclusive. Fireworks may not be sold to 
anyone under 18 years of age.

Election Day heads up
Election Day is Saturday 26 
November. The Electoral Act 1993 
provides employees working on 
polling day the right to time off to 
vote. Getting it wrong could cost  
you $1,000.

Polling booths are open from 9am  
to 7pm. If an employee has not had 
reasonable opportunity to vote before 
work on polling day, they are entitled 
to leave work at 3pm in order to vote. 
They are not required to return and 
they do not lose any pay.

Digital  
Signage expo
6-9 March 2012, Las Vegas Convention Center
DSE (Digital Signage Expo) is the world’s largest and longest-running 
conference and trade show exclusively dedicated to the digital signage, 
interactive technology and digital-out-of-home (DOOH) industries. Next year,  
DSE will present new educational opportunities for the first time at its annual 
event in Las Vegas, themed ‘Digital Signage in a Connected World’.
For more information, visit: www.digitalsignageexpo.net.

TakINg  
coNTrol of 
your buSINESS
11 October 2011, 
Westpac Business Hub, 
Christchurch
The NZRA will be running an 
interactive workshop on ‘Taking 
Control of your Business’. Roy 
Hanrahan, an adviser with the New 
Zealand Retailers Association, will be 
talking about difficult situations that 
employers face with employees who 
can’t or won’t follow instructions or 
exhibit behaviour that is unacceptable 
to the employer. Roy will discuss what 
an employer can and can’t do to 
establish or enforce policies and 
procedures, what particular policies 
should be in place and how to deal 
with resistance from employees. This 
seminar is free of charge. To register, 
go to: www.retail.org.nz/nzraevents.  
If you have any questions or require 
further information, contact Rachael 
Earnshaw, Marketing Coordinator,  
on 0800 472 472 or at: 
rearnshaw@retail.org.nz.

pRogReSSiVe taKeS oUt  
SUpReMe MaRKeting aWaRD
Progressive Enterprises has taken out the Supreme Award at the TVNZ-TV Marketing Awards, held  
in late August. Operating 158 Countdown, Foodtown and Woolworths stores across New Zealand, 
Progressive set out 18 months ago to take some big risks and change the way they advertised during 
the post-recession. They recognised consumers had become exceptionally demanding and saving 
money was no longer enough. They wanted a brand they could trust and could build a long-term 
relationship with. They wanted deals. They wanted ideas. They wanted a great range. They wanted nice 
stores to shop in and they wanted great service. With all this in mind they took a leap of faith and it 
has paid off. Congratulations!

SPIElwarENmESSE  
INTErNaTIoNal Toy faIr
1-6 February 2012, Nürnberg, Germany
The coming Spielwarenmesse International Toy Fair Nürnberg starts a day earlier 
than before. Exhibitors and visitors now meet at the world’s biggest get-together 
for the toy industry starting on Wednesday, 1 February 2012. To make it easy for 
visitors and exhibitors to memorise the new fair date, Spielwarenmesse eG has 
developed an on-line game: Ready to go? In the game players must find their way 
to the toy fair by car through a maze of roads – and as quickly as possible. Every 
month, one of the players can win a night’s hotel accommodation worth €250. The 
raffle takes place on the first Wednesday of each month, starting now. All players 
will take part in a raffle for the main prize – an iPad2 – on the first Wednesday in 
February. Go to: www.toyfair.de/readytogo.

WINNING COLOURS
The striking colour scheme for Albany Senior High School in Auckland, 
created by Jasmax, has been awarded top honours in the Resene Total 
Colour Awards, taking out the Resene Total Colour Master – Nightingale 
Award.  The school chose between a neutral palette and a bright and bold 
option – bright and bold won hands down. Ten separate strong colours were 
introduced, one for each of the ten learning communities in the school and 
played off against bright carpet stripes and muted pinboard stripes. All the 
school’s colours were then brought together in the heart of the school (the 
entry foyer) where they were all represented in a larger-than-life pixelated wall 
that encloses the library. Here the colours represent the diverse aspects of the 
school coming together as one new, exciting and thought-provoking school. 
Jasmax also won the Resene Total Colour Education Award.

gooD EggS 
rEcogNISED
The question of who are the 
good eggs of the food 
industry has been cracked  
– and there are 38 of them. 
And of those 38, six have 
been recognised as outstanding in  
the sectors in which they operate.  
The New Zealand SPCA Blue Tick and 
Compassion in World Farming have 
partnered to present the inaugural Good 
Egg Awards in New Zealand. The awards 
recognise food industry businesses that 
support animal welfare and act in 
sustainable and responsible ways, by 
sourcing cage-free eggs throughout the 
supply chain. More than 180,000 New 
Zealand layer hens are set to benefit  
this year as a result of the Good Egg 
Award winners policies to date. The six 
sector-winning Good Eggs for 2011 are:

Retail: Farro Fresh, Auckland. 
Restaurant: The SKYCITY Entertainment 
Group, Auckland. Dine by Peter Gordon, 
Rebo Café & Bar and Terraces Restaurant 
at the Grand Hotel. 
Farmer / Producer: Henergy Eggs Ltd, 
Masterton. 
Food Manufacturing / Food Service: 
Kokako, Auckland. 
Café / Catering: The Library Café, 
Auckland. 
Takeaway: McDonald’s Traill Group, 
Christchurch. McDonald’s stores at 
Merivale, Riccarton, Hornby, Hillmorton, 
Northlands Mall, The Palms Mall and 
Westfield Riccarton Mall.

For more information, go to:  
rnzspca.org.nz/bluetick or: ciwf.org.uk/.

3-5 November 2011, 
Saigon Exhibition and 
Convention Center 
(SECC), Ho Chi Minh City
All about the secret of making 
money! Vietnam International Shop 
+ Franchise Show 2011 is Vietnam’s 
leading exhibition. Now in its third 
year, this year’s focus is on helping 
you to find out the secret of making 
money! With incomes rising, and an 
emerging middle class, there is 
considerable demand for lifestyle-
oriented products and services in 
Vietnam – an opportunity for all 
retailers and franchisees to look into. 
Go to, www.vietsf.com.

2011 VIETNam 
INTErNaTIoNal 
ShoP aND 
fraNchISE Show 

NEW WORLD RETAIL 
HALL OF FAME 
INDUCTEES
Burt Tansky, Chairman of Neiman Marcus; Isidoro Alvarez, Chairman and CEO  
of El Corte Ingles, and Tadashi Yanai, Chairman and CEO of Fast Retailing/Uniqlo, 
are set to join the retail elite in the World Retail Hall of Fame. The three retailers 
have been chosen by industry leaders and experts across the globe in recognition 
of their achievements and dedication to the retail sector, as well as their 
contribution to the businesses with which they have been connected. The  
three individuals were inducted during a special ceremony at the World Retail 
Congress, which took place during September in Berlin.

PaPEr PluS waNaka 
Paper Plus Wanaka is at the top of its game after being 
named the best in the country. Paper Plus has won the 
2011 Thorpe Bowker Group Bookshop of the Year 
Award as part of the 90th annual Booksellers NZ 
Conference industry awards held at Te Papa in 
Wellington. Store owner Chris Lumsden says winning 
the award is reinforcement of the store’s commitment 
to providing the best service to its customers. “We 
are absolutely thrilled. We make a huge effort to cater 
to the needs of our customers in this town and the 
award is a huge endorsement that we are, in fact, 
meeting those requirements.” The store is also heavily involved with the local 
community and is a strong supporter of the local St. John’s service.

 inVoiCe 
FinanCe 
SpeCialiSt 
Bibby Financial Services, one of the 
world’s largest non-bank specialists in 
invoice finance, has officially expanded 
into New Zealand this week, opening  
its first office in Auckland.  Headed by 
New Zealand national sales manager 
John Blackmore – who has 24 years’ 
experience working for non-bank and 
bank lenders in New Zealand – Bibby will 
offer specialist invoice finance solutions 
to SMEs, particularly those with an 
annual turnover of between half a million 
and $5 million. Invoice finance operates 
by providing a company with cash flow 
while waiting, often up to 60 days, for 
invoice payments. To find out more, 
contact John Blackmore, Bibby  
Financial Services, on: (09) 925 3285  
or 021 157 9969.

Tadashi Yanai, Chairman and 
CEO of Fast Retailing/Uniql

Burt Tansky, Chairman of 
Neiman Marcus

Isidoro Alvarez, Chairman 
and CEO of El Corte Ingles

chris lumsden presenting his 
speech at the 2011 Thorpe 
bowker group bookshop of 
the year awards.

laUnDRo CaFe
If books and coffee can be successfully combined then why not laundry and 
coffee? That is the premise behind Wash & Coffee, a German enterprise from 
Henkel and Bosch-Siemens that blends laundromat and café to ease the pain  
of cleaning clothes. A cosy lounge atmosphere welcomes visitors to Munich’s  
Wash & Coffee, where washing machines, dryers and detergents are on hand for 
self-service use. While clothes are getting clean, visitors can enjoy Wash & Coffee’s 
free Wi-Fi and entertainment events, as well 
as purchase a range of coffees, espresso 
drinks and snacks, including cakes, soups, 
bagels and salads. Combination specials offer 
reduced pricing for those who purchase both 
laundry service and refreshments. 
Source: OnFood.com.au
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The goods

NZRetail is published 11 times per year 

(monthly, except January) A minimum of 

6000 copies per issue with an audit figure 

to June 2011 of 5,318. 

Size Casual

Double-page spread $5,225

Full page $2,750

Half-page $1,705

Third-page $1,210

Quarter-page $935

Size Casual

Full page $3,745*

DPS $5,198*

Size Casual

Inside front cover $3,300*

Outside back cover $3,300*

deadlines 2012

Issue Booking deadline

February 13 January

March 3 February

April 2 March

May 30 March

June 4 May

July 1 June

August 6 July

September 3 August

October 31 August

November 5 October

December 2 November

2013 Wall planner 12 October

12
Contacts

Vikki Wilson 

Advertising Manager 

09 358 7297 

027 544 2298 

vikki@tangiblemedia.co.nz

Trudy Cliff  

Managing Editor 

07 308 4458 

tcliff@retail.org.nz 

www.retail.org.nz  

Inserts – $350 per 1,000

* �Rate includes production costs.  
This includes editorial, design and proofs.

Advertorial

Placement 

TheaTer  
of Tea

Cha Cha Thé in Taipei elevates the 
traditional tea shop to museum-quality 
design status. elegant displays of tea 
canisters, tea accessories, and packaged 
tea sets are shown in a sculptural, jewel-
like aura. 

In its literal translation, taken from 
a classic Chinese poem, ‘Cha cha’  
has reference to magnificence and 

abundance. It forms the core identity 
of Cha Cha Thé in Tapei, a gem of  
a tea emporium where visitors can 
surround themselves with a multi- 
sensory appreciation of all things 
related to the enjoyment of tea.  

Cha Cha Thé is a venture of 
Taiwan’s leading female entrepreneur, 
Wang Chen Tsai-Hsia. Her successful 
30-year career in fashion design and 
merchandising with her Shiatzy 
Chen brand extends to 48 outlets  
in Taiwan – about half of which  
are owned while the other half are 
shop-in-shops in department stores. 
Two manufacturing facilities – in 

Taipei and Shanghai – produce and 
distribute more than a 100,000 items 
annually by a staff of over 1,000. 

With her fashion empire on a  
firm financial footing, she turned her 
creative energy to a favorite pursuit  
of advancing the renewal of Chinese 
culture. She has been quoted as saying 
that Taiwanese pride themselves  
in living in a country of cultural 
sophistication. “However, until now, 
there was not any significant tea  
brand of our own positioned on the 
international market,” she observed. So, 
with typical determination, she spent 
two years developing a programme  
to branch out into producing and 
retailing a Taiwan-based upscale tea 
brand. Her marketing savvy and style 

Above Cha Cha The’s reception counter features amber glass pendants with 
decorative filaments.

Opposite The simple and stylish decor includes a beautiful bronze samovar.  
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Mechanical:

Size	 278 (deep) x 217mm 

Paper	 100/200 satin matt art 

Binding	 Saddle-stitched 

Colour	 CMYK

Sizes:		

Double-page spread with bleed

Trim	 278 (deep) x 434mm 

Bleed	 add 3mm all round trim

Full page with bleed

Trim	 278 (deep) x 217mm 

Bleed	 add 3mm all round trim

Vertical ½-page

258 (deep) x 96mm

Horizontal ½-page

125 (deep) x 200mm

Square ¼-page

125 (deep) x 96mm

Vertical 1⁄3-page

258 (deep) x 62mm

Horizontal 1⁄3-page

83 (deep) x 200mm

Full page 
278 (deep) x 217mm  
+ 3mm bleed

Double-page spread   
278 (deep) x 434mm + 3mm bleed

Horizontal 1⁄3-page 
83 (deep) x 200mm

Horizontal ½-page 
125 (deep) x 200mm

Vertical 1⁄3-page 
258 (deep) x 62mm

Vertical ½-page 
258 (deep) x 96mm

terms and  
conditions 

Conditions of acceptance of advertising:
These conditions are deemed part of the contract issued by Tangible Media Ltd.

Contract advertising: 
Series bookings apply to a specific volume of space which is contracted by the Advertiser  

for a specific period. In cases where the actual space taken for the period falls below  

the contract volume, the Publisher will surcharge all space taken to the rate appropriate  

to the volume of space used.

Postponement or cancellation of space: 
This cannot be effected after 5pm on the last day of the month, two months prior  

to the publication date.

Material: 
a	� All advertising material shall be delivered to the Publisher without expense  

to the Publisher

b	� Any expenses incurred following copy deadline date in trying to secure material (e.g.  

toll calls, freight, couriers etc) shall be recoverable from the Advertiser or Advertising 

Agency and shall be charged out as a disbursement (non-commission bearing)

c	� Where new copy or instructions to repeat have not been received from a contract 

Advertiser by copy deadline date the Publisher reserves the right to repeat any 

previously run copy, or to compose or enter substitute copy at the Publisher’s 

absolute discretion and charge full rates plus production

d	� Advertisement material is held at the Advertiser’s risk and is not insured by the 

Publisher. Material will only be returned on request and any material unused for  

36 months will be destroyed.

Rate protection: 
Should advertising rates change, Advertisers on a current contract with Jones Publishing  

Ltd will be given rate protection (i.e. charged at “old” rates):

-	� for only two consecutive issues in the case of monthly titles and for one issue in the  

case of all less-frequently published titles

-	 from and including the issue at which any new rate increase takes effect.

Terms:
Accounts for advertising space and production are due for payment within 20 days 

following the end of the month of publication. Advertisers and their Advertising  

Agencies are jointly and severally liable for payments due under any contract. For the 

purposes of this clause the month of publication is the cover date or mast-head date of  

the publication. In the case of bi-monthly publications the month of publication is the first 

month of the two months shown as the cover date or mast-head. In the case of quarterly,  

bi-annual and annual publications the month of publication shall be deemed to be the 

month of the invoice date. Any costs, fees, legal expenses or commissions incurred in 

obtaining payment are to be charged to the client’s account.

Tax and levies: 
Any Government or industry taxes and/or levies are additional to the current rates 

structure shown on the rate card. GST (currently 12.5%) is payable on all payments  

from a New Zealand source and on such overseas advertising as may from time  

to time be deemed liable by the Inland Revenue Department.

General: 
a	 The Publisher reserves the right to decline the insertion of any advertisement

b	� The placement of an advertisement is at the Publisher’s discretion – except where  

a preferred position loading has been paid

c	� Casual displacement, rejection or omission of an advertisement does not invalidate  

a space order

d	� While every care is exercised, the Publisher will not accept liability for any loss 

whatsoever incurred through error either in the content of an advertisement,  

or the incorrect appearance of an advertisement.

Terms of acceptance of advertising copy: 
The Advertiser warrants and undertakes to the Publisher that no statement, representation  

or information contained in the supplied advertisement: 

a	� is or is likely to be misleading or deceptive or to otherwise infringe the Fair Trading 

Act, 1987; or 

b	� is at all defamatory, in breach of copyright, trademark or other intellectual or industrial 

property right; or 

c	� is otherwise in breach of any provision of any Statute Regulation or rule of law.

The Advertiser acknowledges that Tangible Media Ltd relies on the provisions of this 

Clause in accepting the advertisement for production. The Advertiser hereby agrees  

to indemnify the Publisher against all losses or costs, legal or otherwise, arising as a result  

of the publication of the advertisement.

Advertisement sizes,  
shapes and technical data

*  new zealand retail  *

Tangible Media prefers that advertising material be supplied via Adstream’s Quickcut validation and delivery system.  

If you are not already set up with Quickcut, you can immediately submit your advert via the quicksend web service:  

http://www.quicksend.co.nz  By using Quickcut you are assured that your ads will meet our exact specifications and arrive right 
first time.  For further information on other Adstream products, please visit http://www.adstream.co.nz or call +64 9 9131479. 

The reproduction of advertising supplied by other methods, such as on disk or via email, cannot be guaranteed. 

Square ¼-page 
125 (deep) x 96mm


